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	General Information

	University
	National University of Architecture and Construction of Armenia (NUACA)

	Course title
	Cultural heritage in Tourism

	Course/Module code
	

	Course type
	Compulsory

	Year of Study
	2017-2018

	Term/Semester
	Fall 2018 session 

	Credits awarded
	3-ECTS

	Degree
	Master’s

	Enrollment status
	Full time

	Entry requirements/

Competences
	Knowledge of English: reading, understanding and speaking skills, basic presentation skills

	

	Lecturer’s details

	Name, surname
	 Tatevik Yedoyan

	Academic title
	 Associate Professor, PhD in technical sciences

	Contact details 
	E-mail: yedoyantatevik@mail.ru; (+374099) 22-22-97

	Office hours and consultation schedule
	Every Monday: from 12:00am to 13:30pm; every day available by e-mail from 18:00pm to 19:00pm. 

	Course Structure

	Course Aim and Objectives
	Course aim: The cultural tourism segment needs professionals who know how to present and offer cultural products in the best way so as to offer a better service to more and more tourists. These professionals need to know the subject matter well and master its application so as to present a strong product to the interested tourist and be in a position to attract those who may as yet not be appreciative enough of the cultural products on offer. The course aims to develop the intellectual abilities of the students through the provision of study-units that promote deeper understanding of the current themes facing the cultural sector and its connection with tourism. 
Objectives:
· Define tourism, heritage and cultural heritage tourism

· Identify factors affecting tourist destination choice.

· Separate cultural tourist segment from all tourists and study their requirements

· Create cultural tour package 
· Organize and promote walking tour

	Short Description
	This course is designed to provide an understanding of the concepts of cultural heritage tourism.  Theory, practice, history, terminology and current issues of cultural heritage tourism planning will be examined.  Additionally, basic survey of cultural and heritage components: motives and behaviors of heritage tourist attractions (museums, arts, festivals/events, urban/rural areas and landscapes), interpretation economics and policies will be discussed. 

	Module/Topic
	Learning Outcomes
	Teaching Method
	Assignments and Literature
	Form of Assessment

	Introduction to the Course. What is tourism, culture and heritage? Syllabus presentation: Goals, objectives, learning outcomes, policies, assessment conditions.
	K2, K5, K7
	Interactive lecture by using of slide show presentation
	[1] Manual on Module I  Introduction to Tourism: p. 12-15, 21-25
[2] Guidelines on Cultural Heritage: p. 15-18

[3] Cultural and Heritage Tourism Development Guide (Copyright First Edition), January 2014, p. 2-4

	Discussion in class, Q&A

	Theory 1. Introduction to Tourism: Basic notions in tourism; tourism as an integrated discipline; basic notions in tourism; tourism product, characteristics, components; positive & negative effects of tourism; factors affecting tourist destination choice.
	 K1, K2, K3, K4
	Interactive lecture by using of slide show presentation, activating exercise by small groups 
	[1] Manual on Module I  Introduction to Tourism: p. 12-15, 21-25, 37-58, 196-250
	Discussion in class, class activity /wordsearch/

	Theory 2. What is Heritage? Description, definitions; heritage classification; criteria for selection of natural and cultural heritage by UNESCO; UNESCO world heritage list.
	K5, S1, A2, A3
	Interactive lecture by using of slide show presentation, class-activity by small groups 
	[2] Guidelines on Cultural Heritage: p. 15-28, 51-60
[4]World Heritage manuals 1: p. 13-20
[5] https://whc.unesco.org/ 
	Discussion in class, small groups’ mini project presentations

	Theory 3. Armenian Cultural Heritage: Culture of Armenia; Armenian tangible and intangible cultural heritage(UNESCO).
	K6, S1, A2, A3
	Interactive lecture by using of slide show presentation, class-activity by small groups 
	[5] https://whc.unesco.org/
[6] Tovmas Samuelean, Armenian Cultural Heritage IDF, 2001
	Discussion in class, small groups’ mini project presentations

	Theory 4. Cultural Heritage Tourism: Definition, history, importance; 
	K7, K8, S2, A1, A2, A3
	Interactive lecture by using of slide show presentation, class-activity by small groups
	[3] Cultural and Heritage Tourism Development Guide (Copyright First Edition), January 2014, p. 2-4, 8-12, 48-52
[7] Cultural Heritage and Tourism: potential, impact, partnership and governance the presentations on the III Baltic Sea region Cultural Heritage Forum, 25–27 September in Vilnius, Lithuania, 2008, p. 9-25
 [8] http://culturalheritagetourism.org/
	Discussion in class, small groups’ work presentations

	Theory 5. Cultural Tour Packages: Tour packages: types, categories; walking tour; cultural tourist: typology, segmentation; canvas model: service.


	K9. K10, S3, S4, A1
	Interactive lecture by using of slide show presentation
	[9]Cheryl Hargrove, ''Cultural tourism:  attracting visitors  and their spending'', 2014, p. 4-9
[10] Bob McKercher, ''Towards a classification of cultural tourists'', International Journal of Tourism Research, 4, 2002, p. 29-38 
	Discussion in class, Q&A

	Excursion: Visit to the largest Khachkars/cross-stones collection in Armenia – Noratus Khachkars
	K6, S2, A1, A2, A3
	Cultural tour with a local guide
	Guide information
	Discussion and analyzing, small groups’ work presentations

	Teaching and Assessment Requirements
	Teaching: The students of the course should abide the following requirements: attending the classroom for lectures, active participation in class discussions, group works, activating exercises, tests, individual work and assignments execution. Students are expected to attend all class sessions as listed on the course calendar. The best way to contact Instructor outside of the class hours is via email because the important announcement and information about students’ performance (progress, scores, etc.) will be posted via e-mail. in order to help student to be able to catch up with the materials covered in the class every week, the outline of the weekly teaching for each topic will be provided to student via e-mail to help student to prepare for examination. Laptops, iPad and cell phones type devices are permitted for note-taking and course related material only. Food eating in class room is prohibited strongly because it is distracting to lecturer and other students. Battled water, coffee, tea, soft drink, etc. are fine, but users have to be considerate and do not leave trash. In case of spilling something it should be cleaned up by user. Students have to arrive to class on time. If student miss class, it is solely his/her responsibility to obtain the notes and/or materials given from a classmate. Academic honesty is expected.   
Assessment: Total score is 20 points. Students will get marks by Q/A from theoretical materials and for their practice works: 1. Create Tour Package through main blocks of Canvas model: Include in your tour Armenian cultural heritage sites; 2. Organize Walking Tour in Yerevan and make a promotional video clip: Include in your tour interesting cultural heritage sites of Yerevan and prepare proper guide information. Evaluation will be done according to the following criteria: Cultural tour package – 45%, walking tour - 45%, Q/A -10%.

	Resources 
	Computer, projector, bus for excursion

	

	Learning Outcomes

	Knowledge
	K1 - to Introduce tourism as an integrated discipline,

K2 - to present the main characteristics and components of Tourism product,

K3 - to Explain how Tourism activities can lead to economic, socio-cultural and environmental impacts. 

K4 – to introduce main factors that affect on tourist destination choice. 
K5- to introduce main concepts of Heritage, classify Heritage and present by schema.
K6 – to Introduce Armenian tangible and intangible cultural heritage and to explain which properties are need to develop Armenian cultural tangible and intangible heritage as tourism products.  
K7 – to describe importance of cultural heritage tourism and introduce main forms of cultural heritage tourism.
K8 – to introduce cultural heritage tourism attractions, typology and explain their role in the field.
K9 – to Introduce tour typology, describe main characteristics of cultural tourist and to Introduce Cultural Tourist Typology Model by McKercher.

K 10 – to introduce 9 blocks of Business model Canvas and explain how they work.

	Skills
	S1 – to develop and present mini project: to introduce one of the famous cultural Heritage monuments as a tourism spot.
S2 – to analyze weaknesses and perspectives of Armenian Cultural Heritage Tourism and present by table/scheme.
S3 – to create cultural tour packages through Canvas model.
S4 – to organize walking tour and make a promotional video clip with proper guide information

	Attitudes
	A1 - to express opinions and arguments with respect to contemporary cultural tourism issues and trends;

A2 - to collect data, to extract and to synthesize information within the heritage or tourism field;

A3 - to present research findings and solutions.
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